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Click to watch Phil’s speaker reel here

PHIL HANSEN
Artist & Speaker

Phil has been the official artist for
the Grammy Awards, starred in
multiple television commercials,
delivered a TED Talk viewed over 5
million times, created commissioned
works for organizations including
The Rockefeller Foundation, and has
monumental pieces in Ripley’s
Believe It or Not! Museums—along
with countless other projects.

Rather than a traditional performance,
Phil Hansen turns his keynote into an
interactive experience where you and
the audience work together to create
a unique artwork that showcases the
strength of every contribution.


https://vimeo.com/995864633/fbdc50e109

Phil shares his story of
turning adversity into
unexpected creativity, using art
as a tool for reflection and
growth. Through engaging
visuals and thoughtful
storytelling, he reveals how
limitations can become starting
points rather than setbacks.
His approach resonates far
beyond the art world, offering
practical and inspiring ways for
anyone to navigate challenges
with clarity, curiosity, and a
creative mindset.

Inspiring!

“l was a little hesitant about the session
because I'm not an art person, but | LOVED
IT! This session was about so much more
than just art - Phil helped teach a lot about
life and working/helping others. | highly
recornmend Phil’s session!" (BBBS
attendee)

Engaging

“This presentation was 50 engaging
and educational about life personally
and professionally’ (Primex attendee)

Interactive

“Great ice breaker to speak to others
outside your own circle. Great
interactive and engaging speaker.
(ACMA attendee)

Il
ELCEVENE

for attendees

Discover a fresh
perspective on how
our constraints can
be a catalyst for

creativity

Reduce stress by
turning inwards and
looking at how our
internal resources can
solve the challenges
ahead

Identify the
obstacles that
have the power to
limit our success
and reimagine
them

e

“Phil’s storytelling,
vulnerability, and
integration of personal
devices, was touching
and resonated with
everyone.”

After his TED Talk went viral, Phil was flooded with questions from people eager to
overcome their own limitations. He traveled the world collecting stories, transforming
them into a powerful piece of art that explores why we get stuck, and how we can
move forward. Taday, he brings this message of resilience and creativity directly to
your audience.
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“Refreshing and
engaging. A departure
from typical ‘business
inspirational’.”

“ Brilliantly presented. I'm glad Phil
shared his story and it touched all
our hearts by having our drawings
create the portrait. We felt seen”

“Great talk and
extremely insightful.
Looking at limitations
differently and
overcoming obstacles
really resonated with
ITIE"

“ I've been with Merck 27 years and have
never enjoyed or been inspired by a
keynote speaker more than Phillll He
was absolutely AMAZING and
IMSPIRING! | can't wait to share his story
with my Mother, husband and others.”

Randomly selected
Attendee Feedback

“Thanks to Phil for
the inspiration to
think bigger”

“ | think Phil’s presentation rocks, and this
was my 3rd time seeing his
presentation, as the camera operator &
projectionist on the local show
production crew here in Orlando. | am
always impressed when other members
of the local production crew are wowed
by Phil's presentation, as they were
again today. Phil rocks the corporate
convention speaking scene.”

Click for
more!



https://www.phil.events/feedback

When everyone contributes to
creating your event’s custom
image, it sparks energy and
connection in the room. It's a fun,
approachable way for people to
engage with the message and
with each other. No artistic talent
required! The final piece isn't just
something amazing to look at; it
becomes a lasting reminder of the
value of each person’s
contribution and the creativity that
happens when we come together.

Team bonding, Interactive, with a Big Reveal

Phil has been creating
crowdsourced art since
2006, using collaboration to
engage audiences in ways
that are both meaningful and
memorable. In a room of ten
or a thousand, he knows how
to make each person feel
part of something bigger.

Attendees create together

'Amazing! Wasn't expecting it to be
that good. Sometimes these types of
events can be corny but Phil's wasn't
at all. | shared my drawings with my
wife and we had a good laugh. The

message resonated 100 %
ANYTIME
FITNESS



How It
WOTIKS

Collaborative Art

- pick your
image

More information on
how to choose your
artwork provided
below.

- attendees
create

During his keynote,
Phil gives writing and
drawing prompts.

\ -
= Phil reveals!

At the end of his
presentation, Phil will
reveal to the group
what they have
collectively created!
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A cool take on the A realistic take on a c e
. ompany building or An homage to the
company logo company logo, or a visual N R it
: ghlight workers and/for someone
representation of a slogan et Ty e

with a patternin
the background



A landscape to
highlight the event
location

A famous figure that adds
value to the event — For
example, Aretha Franklin
represents perserverence
and creativity

A e
&

e

A physical reminder of
the support that your
attendees and
company promote

A recognizable
landmark to represent
where your event or
company is located



Animage from
company history

it

A funitem to
highlight a location
or event

Something that you see
or interact with at your
company everyday,
possibly a product

Het L=lak

A tool that is used by your
company for atimeless
reminder of the work that
connects everyone



a recognizable frt Collak
figure for ar
inspirational
touch

Unite your team A recognizable An icon that empowers A person that
through the words of monument/statue and reminds everyone embodies strength
an inspiring voice with meaningful of their inner strength through adversity

symbolism
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vvhats
included

art experience

One large print DIMENSIONS 42 x 54 in
Four poster size prints DIMENSIONS 18 X 24 in

The artwork prints will be mailed within two weeks to
the address provided. A high quality digital image
will also be shared and is yours to use freely!

ART EVENT
VIDEO

A video will be produced
showing your group
creating their artwork.
The video will be shared
within two weeks.

> EVENT VIDEO EXAMPLE
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INTERACTIVE
ZOOMABLE ART

Attendees will be able
to zoom into the
artwork at the end of
Phil's presentation.
They will be able to look
for their drawings and
delight in other people’s
creations


https://vimeo.com/manage/videos/1115291609/abbc469320

*Please note

=== We recommend selecting a bright, bold image
with one clear focal point. Since mosaic artwork
is built from many individual drawings, the
finished piece often takes on an impressionistic
quality. If you're unsure whether an image will

work, blur your eyes - if the subject still stands \'Q 300 L\Q‘Jt

out, it's likely a strong choice.

=== Yourimage doesn't have to directly tie to your %Ues{l \O nS|
theme. Some of the most powerful results come
from surprising or abstract choices, because the L 4
true meaning comes from creating it together. Pick a? ?3 '}O Cho\' .
something you'd happily display in your own space.

=== Venue must have WiFi OR a good cell signal ?l‘.l
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